
HONOURS CERTIFICATE PROGRAMME PROPOSAL 

AY 2021-2022 

 

 

 General Information of the Activity 

1. Department and Hub 

 

 

Mass Media Lingua Hub 

 2. Title of the Activity  

Fundamentals of Food Writing 

3. Name of the Professor taking the 

course and Email address 

NA 

4. Name/s of the Resource person/s Ms. Sona Bahadur 

5. Name of the Dept Coordinator and 

Email address 

Akshara Pathak Jadhav 

akshara.jadhav@xaviers.edu 

6. Name of the Hub Coordinator and 

Email address 

Suvaiba Pirani 

suvaiba.pirani@xaviers.edu 

7 Number of credits for the activity 

and number of hours 

Two credits 

Thirty hours 

8 Fees Rs.1000/- 

9   Eligibility Arts 

10   Number of students 10 

11 Duration and Time 120 minutes session, 2:00 pm-4:00 pm 

(Tentative-Saturday) 

 

  



 

 Details of the Activity 

1 Title: Fundamentals of Food Writing 

2 Learning Objectives:  

1. Students will gain an understanding of the genre's-food writing scope and range.  

2. Students will learn a variety of food writing styles including reviews, trend pieces 

and chef profiles. 

3. Students will develop an insight into the realities of the food media marketplace. 

 

  

 

 

 

 

 

3 Learning Outcomes:  

1. Students will get an exposure to the differences between food journalism and food 

blogging. 

2. Students will grasp the much-needed practical skills to launch their careers as 

professional food writers.  

 

 

 

 

4 Description: From restaurant reviews and investigative food pieces to memoirs and 

culinary history, there is a growing appetite for high-quality food journalism in India. 

The current interest in food writing is often limited to food blogging. Food journalism 

as a professionally taught discipline is sorely lacking in our curricula. Fundamentals of 

Food Writing intends to bridge this gap and facilitate a better understanding among the 

aspiring writers. 

 

 

5 Modules if any 

Week 1: Food writing: An overview: The introductory module will trace the evolution 

of food writing from its early beginnings to its emergence as a distinct journalistic niche. 

Students will also be sensitized to the differences between food journalism and food 

blogging. 

 

 

 

 

 

 Week 2: Genres of food writing: This segment will familiarize students with different 

forms of contemporary food journalism (such as restaurant reviews, chef profiles and 

travel-related food writing) through the writings of masters such as M F K Fisher, 

Anthony Bourdain, Michael Pollan, and Madhur Jaffrey. 

 

 

 Week 3: The art and craft of food writing: Students will be guided on how to brainstorm 

for food story ideas, research and piece together compelling food articles, and create a 

sensory world through their words. They will also learn to edit their own work. 

 
 Week 4: Getting published: Breaking into food writing can seem daunting for beginners. 

This concluding section will give students a much-needed insider’s view of the 

professional publishing world, and offer expert tips on how to pitch publish-worthy story 

ideas to culinary editors of newspapers, magazines and websites.  

 



 Week 5- The course will end with two hands-on writing assignments designed to test the 

students’ understanding of food journalism and hone their writing skills.  

This will be followed by evaluation and feedback system. 

 

  

 





HONOURS CERTIFICATE PROGRAMME PROPOSAL 
AY 2021-2022 

 
 

 General Information of the Activity 

1. Department and Hub 
 

 
Mass Media Lingua Hub 
 

2. Title of the Activity Verbal Sensibility: What is it about? 
 
 

3. Name of the Professor taking the 
course and Email address 

NA 

4. Name/s of the Resource person/s Ms. Sroojana Iyer 

5. Name of the Dept Coordinator and 
Email address 

Akshara Pathak Jadhav 
akshara.jadhav@xaviers.edu 

6. Name of the Hub Coordinator and 
Email address 

Suvaiba Pirani 
suvaiba.pirani@xaviers.edu 

7 Number of credits for the activity 
and number of hours 

Two credits 
Thirty hours 

8 Fees 1000/- 

9   Eligibility Mass Media and Arts 

10   Number of students 25 

11 Duration and Time 120 minutes session, 1:00 pm-3:00 pm 

 
  



 
 Details of the Activity 

1 Title: Verbal Sensibility: What is it about? 
 

2 Learning Objectives: 
1. To help students ideate and work on media brief. 
2. To familiarize students with SEO, use of verbal expressions and pitch ideas to the 

client. 
3. To introduce flash fiction and the idea of restraint in fiction writing. 
4. To acquaint students with writing techniques for social media. 
 
 
 
 
 
 

3 Learning Outcomes: 
The students will be able to work on the media brief, understand it and pitch the ideas to 
the client. They will have a better understanding of verbal expression while writing for 
social media. The students will be able to work on short scripts for promotional video on 
different kinds of media- print and online. 
 
 
 
 
 
 
 

4 Description 
If students aspire to become a copywriter, a scriptwriter, journalist or novelist, they need 
to have a clear idea of what they are asked to write. A topic by an Editor or a brief by a 
marketing team, begins with how do you go about understanding the brief? Without this 
clarity, no amount of good writing will be of help to structure your work. Understanding 
the nuances of different kinds of writing for different media is crucial along with brevity, 
conciseness and interesting read. The course aims to equip students with different kinds of 
techniques in expressing subject matter. 
 
 
 



5 Modules if any 
Part One: Breaking down a brief  
Subtopics - breaking down the brief, asking questions for clarity, understanding the target 
audience, figuring out the one key issue/focal point of the brief. 
 
Part Two: Writing articles  
Subtopics: thinking of good ideas, research, how to write your pitch to an editor, charting 
out the USP of your article and structure before you start, SEO and why it's important for a 
writer in a digital age. 
Project: students will be asked to pitch ideas, and then write a 500-word article (lifestyle). 
 
Part Three: Copywriting  
Subtopics: Understanding the different types of copywriting, the difference between 
writing for different marketing media, tips on brevity, language, world play.  
Project: students will be assigned a brand campaign and will need to create copy for 
social media posts on Facebook, Twitter and Instagram along with one newspaper front-
page ad. 
 
Part Four: Scripts for short-form online video 
Subtopics: loglines, treatment, basic scripts for social media videos, tips about how to start 
to optimise for short attention spans, different types of videos to watch and learn from.  
Project: students will be assigned a TV show and will need to come up with an idea and 
script for a 1 minute 'promo' featuring the lead actor. 
 
Part Five: Feedback 
In which each student’s work of the previous four classes is discussed in an interactive 
session to get final, live feedback and suggestions.  
Final project: one completed ‘set’ i.e. an article, copies for social media, copy for an ad 
and a script with each student, which they can upload on their portfolios/social media,  
 
 
 
 
 

 
 




